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Penelitian ini bertujuan untuk menganalisis pengaruh iklan, citra merek, dan kepuasan 
pelanggan terhadap loyalitas pelanggan “Luwak White Koffie” dengan sampel mahasiswa 
Universitas Katolik Widya Mandala Surabaya Kampus Kota Madiun. Metode penelitian yang 
digunakan adalah metode penelitian kuantitatif. Teknik pengambilan sampel menggunakan 
metode sampling purposive dengan jumlah sampel sebanyak 96 mahasiswa. Hasil pengujian 
hipotesis menunjukkan bahwa iklan, citra merek dan kepuasan pelanggan berpengaruh 
signifikan dengan secara parsial positif terhadap loyalitas pelanggan. R square dalam 
penelitian ini sebesar 84,6% artinya iklan, citra merek, dan kepuasan pelanggan merupakan 
variabel yang memengaruhi variabel loyalitas pelanggan dan sisanya 15,4% dipengaruhi oleh 
variabel lain yang tidak diteliti. 
 
Kata kunci: Iklan, Citra Merek, Kepuasan Pelanggan, Loyalitas Pelanggan 
xii  
The Role of Advertising, Brand Image, and Customer Satisfaction on "Luwak White 
Koffie" Customer Loyalty (Empirical Study of Widya Mandala Catholic University 






This study aims to analyze the role of advertising, brand image, and customer satisfaction on 
customer loyalty "Luwak White Koffie" on students of the Widya Mandala Catholic 
University Surabaya Madiun City Campus. The research method used is quantitative 
research methods. The research method used is quantitative research methods. The sampling 
technique used a purposive sampling method with a sample size of 96 students. Hypothesis 
testing results show that advertising, brand image and customer satisfaction have a 
significant positive effect on partially positive customer loyalty. R square in this study 
amounted to 84.6% which means that advertising, brand image, customer satisfaction are 
variables that influence customer loyalty variables and the remaining 15.4% are influenced 
by other variables not examined. 
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